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WHAT’S THE POINT ? 
There is a problem in 
America where low 
income communities 
and communities of 
color have an issue 
with lead 
contaminated 
drinking water.   



WHAT HAVE WE SEEN? 

Research has provided a 
positive correlation between 
the allocation of resources to 
aid these communities and 
media coverage.   



TYPES OF MEDIA COVERAGE  

Traditional Media  
•   News Platforms  
• New York Times  
• ABC 7 News  

• Major companies that have 
been around for ages  

Social Media  
• Used by the every day 

person  
• Customizable  

•  Free (for the most part) 
• Platform to express one’s 

self   
• Many organizations use 
these platforms to promote 

their causes  



ISSUES: MAGNITUDE, SCOPE AND 
CAUSES  

Flint, Michigan  

•  Been in a crisis since 2014  

•  Children younger than 6 had a 46% 
higher chance being impacted  

•  Whole population of people of color 
and low income persons impacted 

42% 

•  Many organizations have rallied 
around this city and its fight  

Oakland, California 

•  Problem began in late 2016 

•   Lead can be found in multiple areas: 
paint, soil and water  

•  Water contamination found in public 
areas:  
•  Schools  
•  Day cares 

•  Concerns mostly low income public 
schools and facilities  



FLINT V. OAKLAND COVERAGE  

Flint, Michigan  
These numbers 
were obtained 
prior to this 
conference and 
may not currently 
be up to date.  
One thing to 
keep in mind 
about the media 
is that it is 
constantly 
changing. 



A Twitter search I 
conducted to 
show what can 
be found on each 
topic. It shows the 
popularity of the 
topic and how 
many people 
have 
acknowledged 
each through 
favorites or 
retweets.  



FLINT: THE POWER OF AWARENESS 



NEXT STEPS: LOOKING TO THE 
FUTURE 

Conduct on the ground work including interviews 
and surveys to conduct an empirical 
comparative to demonstrate how their use of 
media influenced the allocation of funds for their 
community.  

This will be done in partnership with some 
organizations based in Flint, MI and Oakland, CA.  

Photo: Little Miss Flint and I at 
the BMF’s Young, Gifted and 
Green event.   
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